
Fresh thinking in the drive 
for worldwide connectivity

2025 in review

LOOKING BACK 
Milestones, events and performance

LOOKING FORWARD 
Setting up for bigger and better
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Come and engage with us
Welcome to our first UHY 
annual review. As the title 
suggests, our network is all 
about engagement – between 
our professional colleagues 
across the world, our clients, 
our regulators and our strategic 
partners. With an eye on the 
future we always want to 
engage with talented career-
minded individuals, ambitious 
full service accounting firms 
considering an international 

network, and potential new 
clients from start-ups to 
multinationals. We can offer  
so much to all of you.
In UHY Engage, 2025 in review 
we want to show you our 

network, share how we’re 
doing and look at some of the 
ways we work together. I was 
honoured to become UHY 
International’s chairman in 2024 
at such an exciting time for us. 
Strong growth, new member 
firms joining our family and a 
new brand to unify our offer 
worldwide, point to a bright 
time ahead.
Roberto Macho
Chairman

In my twelve UHY years,  
initially as executive director 
and then CEO, I have seen 
massive change, not only 
across the accounting 
profession, but also in the 
ways we need to operate as a 
global network and support our 
membership.
Collaborative working lies at the 
heart of our growth, a cultural 
fundamental established by 
our founding partners in 1986. 

Throughout this issue of UHY 
Engage, 2025 in review, you can 
see how it works in practice: 
an annual events programme, 
leadership and technical 
training, business development 

and a growing online presence 
to support all our member 
firms. We have plenty of new 
initiatives too, as we fine-tune 
our services and respond to 
exciting new challenges. 
Supporting the Board and 
my executive office team 
through the next 12 months is 
something I look forward to 
with relish.
Rhys Madoc
Chief Executive Officer

We can offer so  
much to all of you.

In my twelve UHY years I 
have seen massive change.
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Forty years young
How we’ve arrived in '25

1980s 1990s 2000s

1996 Our 10th anniversary. We 
have firms in 30 countries, and 
nearly 2,000 professionals.

2002 We launch the flagship 
annual UHY Forum for 
developing our future leaders. 
It is still running today.

1992 Expansion  
into South America.
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1986 The founding  
of Urbach Hacker 
Young International,  
by Hacker Young in  

the UK and Urbach Kahn & Werlin, a 
US firm based in New York state. Steve 
Fischer becomes UHY’s first chairman. 
Early members to join the network 
include firms from Canada,  
Germany and the Netherlands.

2004 UHY International joins the 
Forum of Firms to boost global 
quality recognition.

2006 We hold the 
inaugural Managing 
Partners Forum 
in Dubai to share 
strategic thinking and 
management best 
practice. It still runs 
every two years.

1988 Our first 
Annual Conference, 
in Brussels. Frank 
Stansil takes over  
as chairman.

2000 Consolidation 
of independent US 
firms into a single 
business, Centerprise, 
renamed to UHY 
Advisors in 2003.

1989 Expansion  
into Asia-Pacific  
and more 
members from 
Europe.

4



2010s 2020s

2020 Covid lockdown: We 
move online and our firms 
accelerate remote working 
technology to support clients

2021 We celebrate 35 years  
of helping clients to meet their 
goals. We have firms in over  
100 countries.

2024 We launch our new brand to unify UHY 
firms around the world. Revenue and cross-
border business hit record highs. Roberto Macho 
becomes new international chairman.  
We reach 10,000 professionals worldwide.

2016 Our 30th 
anniversary and we’ve 
grown to 90 countries. 
Our firms employ over 
7,000 professionals 
worldwide.
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2015 Member 
firm support and 
communications 
boosted by a new 
intranet, new 
business magazine 
and newsletter, and 
new international 
sales tools.

2026 Our 40th 
anniversary year, with 
strong expectations  
for continued growth 
and success.

2013 Rhys Madoc 
joins UHY as 
Executive Director.

2012 The  
network refreshes 
its brand and 
publications to a more 
contemporary style.
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If we continue to work together, we will  
soon become a billion dollar network,  
something our founders could only dream of.

Billion dollar ambition
UHY is a brand that’s set for growth

In 2025, chairman Roberto 
Macho sets out the direction of 
travel for UHY International, our 
member firms and their clients.

“From humble beginnings 
in 1986 when the UHY 
International network was 
established by founding firms 
in the US and the UK, we have 
grown to become one of the 
world’s top accountancy 
networks. Built on enduring 
principles of growth, integrity 
and collaborative working, 
UHY now supports national, 
regional and multinational 
clients in nearly 100 countries. 
Our independent member 
firms have grown from 2 to 
more than 180, employing 
over 10,000 professionals and 
staff. It is a great success story, 
reaching a new revenue high in 
2024 of USD 869.1 million. 

“But there is a lot more to 
achieve. In a global business 
world that never stands still,  
we must constantly review  
and refine how we operate  
as a network, and how we  
work with our member firms  
to serve clients of all shapes 
and sizes with expert advice 
they can trust, and solutions 
that work. If we continue to  
do this together, UHY is on 
track to become a billion  
dollar network in our 40th 
anniversary year, a milestone 
our founders could only  
dream of.”
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Throughout this issue of  
UHY Engage, 2025 in review,  
we share some of the ways  
we work as a global 
network and celebrate our 
achievements of the past 12 
months. Becoming a billion 
dollar network will not happen 
by chance, but by having the 

people, the attitude, the  
insight and the ambition to 
help more clients achieve  
their goals than ever before. 
Our strategy for this is simple – 
review, engage and act. 

This is how we’ll be moving 
forward from 2026.

Planning for success
Moving forward in 2026

•	 Amplify what our brand stands 
for, its values and benefits

•	 Increase member firm 
engagement to align  
growth goals

•	 Continue proactive outreach  
to potential new firms

•	 Maintain or enhance quality  
control systems and measures

•	 Facilitate knowledge  
transfer for new services

Actions

•	 A wider global reach
•	 A distinguished brand  

and reputation
•	 A more agile and  

competitive network
•	 Enhanced services to meet 

changing client needs

Vision

•	 Increase presence in Africa,  
Asia and LATAM

•	 Consolidate top 20 ranking 
among global networks

•	 Offer full services in more 
business hubs globally

•	 Develop global capability  
in ESG, AI, cybersecurity  
and forensics

Goals
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Connect to possibility
A brand to promote our strengths
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Knowledge transfer, innovation 
and a strongly collaborative 
culture provide great outcomes 
for clients and really can make 

the possible happen.  
In 2024 we launched our  
new brand, designed to  
amplify this positive message.

The new brand unites all our 
stakeholders. UHY member 
firms enjoy a sense of 
international purpose and 
belonging and so do their 
people – everyone can be a 
network ambassador. Most 
importantly, the unified brand 

makes the breadth and  
depth of UHY service  
provision clearer, so clients 
better understand the 
benefits that our global team 
can bring to all areas of their 
business, wherever they 
choose to operate. 

UHY is a modern, vibrant 
and optimistic network of 
independent member firms, 
serving clients right across 
the world, and now we have a 
contemporary visual appeal 
that says exactly that. 
Throughout 2025 our firms 
have been adopting the new 
UHY look with its confidence 

and strength. The new  
colour scheme works  
primarily in global greens but 
includes a complementary 
palette of high-energy  
colours for all occasions, 
connected by pathway lines 
working together in parallel, 
just as we do with colleagues 
and clients.

A unifying experience

A fresh new look

Quality first  
in client 
service, an 
absolute 
priority

Connected  
and engaged 
in collaborative 
working

Focused on 
capability to 
provide the 
best solutions

Curiosity to 
look ahead, 
anticipate and 
innovate

Shared 
values and 

commitment 
to clients



Service innovation
Meeting client needs
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Across the UHY network we 
have global capability in all the 
traditional disciplines clients 
require of us, but we are also 

developing new services  
and solutions to meet  
growing challenges. Here  
we highlight two of them.

Businesses around the world 
are increasingly in need 
of clarity as they strive to 
demonstrate sustainable 
performance. In common  
with the passage of most  
new regulation, ESG standards 
and implementation are in a 
state of flux. 
In most countries investors, 
employees and customers all 
favour sustainable corporate 
brands. This is why we are 
developing a network-wide 
ESG initiative for our member 
firms, to help them advise 
and support their clients 

with effective sustainability 
strategies, non-financial 
audits and reporting. When 
international standards are 
agreed, UHY clients will be 
ready and able to comply.

ESG consulting, assurance and reporting

The demand for forensic 
accountancy is rising in 
line with increased online 
and offline financial crime 
and tougher regulatory 
standards -  in anti-money 
laundering, data protection 
and financial reporting  
for example.

In the past, forensics has 
been seen as a specialist 
service. We believe it 
is quickly becoming a 
mainstream necessity to 
keep businesses safe or 
help them recover from 
the impacts of financial 
crime. As a result we are 
considering the best  
ways to enable network-
wide capability to help  
our clients.

In the future our 
accountants and legal 
partners will be able to 
offer sophisticated AI-
based investigative tools 
and services. Some already 
do. Meanwhile, our  
member firm forensic 
teams should be engaged 
to assist with financial 
remediation, compliance 
and business continuity. 

Forensic accounting and auditing
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Hitting the top notes
Celebrating growth in uncertain times

In 2024 our member firms 
achieved record levels of 
revenue for the network, USD 
869.1 million. In a difficult 
geopolitical and global 
economic environment marked 
by supply chain disruption, 
inflationary pressure, online 
security threats and trading 
uncertainties, our fee income 
rose by nearly 7% year-on-
year and UHY’s cross-border 

generated business (measured 
by referrals value) also rose to  
a record high. 

In fact, our last ten years show 
a positive upward trend, a 
testament to long-established 
advisor-client relationships  
and the securing of new 
business from multinationals 
looking for global support  
from a brand they can trust.
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“We had always planned to expand into 

Europe from the UK, but Brexit brought 

challenges that none of us were  

equipped to deal with,” says Richard Allen, 

head of European Accounting, Gorilla 

Glue Europe Ltd. “This was unfamiliar 

territory for all British businesses in our 

situation and we needed specific help 

to facilitate our growth, firstly into the 

Netherlands and later into Germany. I had 

worked with UHY in previous companies, 

so for me it was the only network I 

wanted to support us. I was sure from 

the outset that UHY had all the resources 

to steer us through this critical period.

“From the beginning I have been 

impressed by the effortless way member 

firms communicate. There is never any 

need to repeat instructions and I have 

absolute confidence that everything 

necessary is always being done to 

get us where we need to be.”

STAYING CLOSE

As each new member firm was instructed 

by Richard, Michelle Dale, VAT director, 

UHY Hacker Young, Manchester, UK, 

coordinated communications between 

Niall Donnelly, head of corporate tax, UHY 

Farrelly Dawe White Ltd., Dundalk, Ireland; 

Martin Kuijpers, VAT specialist, Govers 

Accountants/Consultants, Eindhoven, 

Netherlands and his colleague, Lomme Van 

Dam, international business tax advisor, 

also from Govers Accountants/Consultants. 

“Together, these people from different 

parts of the world in the UHY network, 

used their collective expertise to help 

us become legal entities and deal 

with rigorous compliance issues in the 

Netherlands and Germany. They got 

us established quickly and continue to 

help us to build up the entity structure.  

On top of this, their detailed advice 

and day-to-day support with matters 

such as VAT returns and payroll are 

second to none,” says Richard.

“It has been immensely stimulating to 

bring together member firms from across 

UHY to make sure that Gorilla Glue 

meets all its EU VAT compliance issues 

in a post-Brexit commercial world,” says 

Michelle. “This is an example of the 

strength of our international network 

performing at its best and I am proud 

to be part of an evolving relationship 

with an inspirational business.”

SEAMLESS SUCCESS

“The excellent work of UHY has seen 

us successfully expand into Europe and 

overcome any obstacles prompted by new 

legislation,” says Richard. “I have been 

able to get on with my regular job within 

Gorilla Group Europe without constantly 

having to provide background information. 

I will always be grateful to UHY for the fact 

that our success in Europe is attributable 

to their rock-solid advice and expertise.

“We are reporting a turnover for the  

UK entity of about GBP 35m and close 

to EUR 10m in the Netherlands. It is 

too soon to know what our German 

figures will be, but confidence from our 

leadership team at Gorilla is higher than 

it has ever been because that outstanding 

service from our accountancy partner is 

instantly there whenever we reach out.

“Without hesitation I will recommend 

UHY to anyone seeking accounting and 

consulting services. In a complex post-

Brexit world they have made our lives 

remarkably straightforward. We have 

always trusted that we were in the best 

hands and we continue to do so.” n

A STRONG HOLD ON GROWTH

ORIGINATING FROM A FORMULA FIRST USED ON TEAK IN INDONESIA, NEWS ABOUT AN 

ADHESIVE WITH INCREDIBLE STRENGTH SPREAD FAST AND TWO DECADES LATER, DEMAND 

FOR GORILLA GLUE PRODUCTS CONTINUES TO ACCELERATE. WITH THE HELP OF UHY MEMBER 

FIRMS ACROSS EUROPE THE BUSINESS’S NEW AMBITIONS ARE FLOURISHING.

iStock.com/Jrleyland

UHY member firms help retail and 

manufacturing sectors to maximise the 

opportunities offered by moving into 

new markets. Our experts offer tailored 

accountancy services such as tax planning 

and compliance, financial reporting, 

strategic planning and risk assessment. 

UHY experts can also support with 

supply chain management by identifying 

potential cost savings and mitigating risk.

UHY IN THE RETAIL AND 

MANUFACTURING SECTORS

11  CLIENT STORIES

UHY services: tax, payroll, business advisory

Staying true to its original 

singular philosophy of 

‘healthy by nutrition’, this is a 

business that was ahead of its 

time when it launched 17 years 

ago and still today, is regarded 

as an industry trailblazer. 

The Healthy Chef has protected its 

reputation for innovation and expertise by 

introducing new thinking and new product 

ranges that constantly trigger fresh 

interest across all social media platforms. 

The firm’s website thehealthychef.com 

now attracts almost as much traffic from 

the US as it does from its home country 

and their e-commerce app is often rated 

number one in its field across Australia.

Co-founders and husband and wife team, 

Paul and Teresa Cutter (pictured above), 

have stayed close to their original desire to 

start a conversation about living healthily 

and make it an accessible goal for all of us. 

“The idea came from a newspaper lifestyle 

column that Teresa wrote in 1996. Her early 

interest spawned cookery books, a health 

café, our partnership with the luxury Sofitel 

hotel chain and the gradual release of 

premium quality nutritional supplements,” 

says Paul. “We exceed customers’ growing 

hunger for better futures with products 

such as wild and sustainable marine 

collagen, protein powders, superfoods, 

wholefood vitamins, magnesium, healthy 

snacks and functional beverages.”

INTERNATIONAL APPETITES 

As a predominantly online business 

The Healthy Chef’s main warehouse, 

outside Sydney, holds all stock and 

facilitates onward travel to national 

distributors and state distributors 

in Perth, Western Australia. 

“Because our US customer base 

has multiplied, we are considering 

international markets and exploring 

the logistics of establishing US and 

UK distribution networks. The interest 

is there but the cost of mailing is 

prohibitive. This is where we look to UHY 

for support and advice,” says Paul.

“I have been working with Grant 

Priest, director, UHY Haines Norton, 

Perth, for over 30 years. Grant 

has advised us at every stage and 

helped us plan meticulously and 

his colleague, Keti Vrdoljak, is also 

an invaluable support to us.”

Whilst The Healthy Chef continues to 

consolidate its position as a successful 

e-commerce business, Paul and Teresa will 

rely heavily on the support of Grant and 

his team as they navigate their business’s 

transition to growing their retail direct, 

wholesale and international reach.

“Competition is fierce and many new 

starters have serious financial backing, 

but our pedigree for offering products 

with measurable benefits means that 

people are confident about buying 

from us and they stay loyal.”

TEAM DELIVERY

“At UHY Haines Norton our focus is always 

on how we add best value to client ideas 

and business plans,” says Grant. “The only 

way to achieve this is to fully understand 

their industry and to get to know clients 

personally – if we get this right, the 

technical side of a working relationship 

falls naturally into place. We have always 

enjoyed working with Paul and Teresa and 

we look forward to supporting them to 

develop their international business.”

Paul shares Grant’s belief that a dynamic 

partnership is invaluable – “The beauty 

is that the UHY Haines Norton team 

match creativity with practicality and 

will always surprise us. One year they 

bought 100 of our cookery books as client 

Christmas gifts. The gesture paid off for 

both of us because their customers were 

delighted with their original presents and 

our profile grew in all the right places. 

Teamwork at its very best,” says Paul. n

FIT FOR THE FUTURE
FROM OPENING A BEACHSIDE CAFÉ IN SYDNEY, AUSTRALIA, IN 2006, TO CREATING AN 

ONLINE BUSINESS ATTRACTING OVER 50 MILLION GLOBAL VISITORS, THE HEALTHY CHEF  

IS A GROWING AUTHORITY IN AUSTRALIA’S HEALTH AND WELLNESS SPACE.

Technology is continuing to drive dramatic 

change in consumer behaviour and 

access to products and services. UHY 

member firms work with clients across 

the retail and consumer products sector 

to deal with the challenges and to 

embrace new ways of doing business. The 

advance of online retailing has enabled 

businesses to access new customers 

more effectively than ever before. 

At the same time, increasing levels of 

disposable income in many parts of 

the world are opening up significant 

opportunities for retailers and brands to 

move into new markets with huge growth 

potential. Clients can tap into local market 

knowledge and experience from UHY 

member firms across the world. In addition 

to core accountancy services, UHY experts 

provide sector-specific advice across a 

range of industries and markets, as well 

as working with clients on projects such 

as online development and fulfilment, 

stock loss control and fraud prevention.

UHY IN THE ONLINE RETAIL SECTOR
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UHY services: business advisory

Headquartered in Ljubljana, Slovenia, Cosylab is a commercial spin-off of the Jožef Stefan Institute, the country’s largest research facility. Since its foundation in 2001, the business has steadily expanded its services, from building control systems for the world’s largest scientific projects to developing innovative software solutions for particle-based cancer treatments and advanced industrial applications. 

A measure of its success is that Cosylab’s software is currently used by six out of ten of the world’s largest Big Physics projects, and in more than 100 of the most prestigious global research facilities. As well as Big Science, the company also has a 43% market share in providing control systems for particle therapy machines.

As it has grown in size and reputation, Cosylab’s geographical reach has also spread. Today, it is a truly global operation, with nine international offices in countries including Switzerland, Russia, Japan and the US. It is a joint stock company with a consolidated turnover of EUR 17.8 million (USD 20.5 million), employing 285 people.

A NICHE MARKET
One problem with supplying complex bespoke control systems to niche markets is that there are not many of them. In 2017 Cosylab took the decision to broaden its customer base by developing its own software products for wider application and marketing them through licenses. 

That decision is already paying off. The company has welcomed 60 new people to its workforce in the last year, despite the Covid pandemic, and is still actively recruiting. Chief financial officer Blaz Hrastar says faster growth is expected in the coming years – and just as it has in the past, the company will rely on UHY’s international network to help facilitate that expansion.

FROM THE BEGINNING
UHY d.o.o in Ljubljana has been working with Cosylab since 2014, when the company first required an external auditor to satisfy Slovenian financial regulations. The relationship has also given its largely academic and research-focused workforce peace of mind. Blaz says: “Handling all the challenges of working in a fast-growing global company is not an easy task. You can try to understand everything on your 

Cosylab is a company that is quietly changing the world. By building and integrating software and electronics for the world’s most complex systems, the company helps drive innovation across science, medicine and industry.

THE SCIENCE OF GROWTHUHY’S PERSONAL APPROACH AND GLOBAL REACH IS HELPING ONE SLOVENIAN  
COMPANY COMBINE BUSINESS ACUMEN WITH CUTTING-EDGE TECHNOLOGY.

5  CLIENT STORIES

Continued >

UHY services: audit, tax, due diligence

Shutterstock.com/D-VISIONS  

© Cosylab

In gastronomic terms, Magnum offers 
a fusion of international flavours mixed 
with a dash of Peruvian exuberance. 
But Magnum realised some time ago 
that it did not simply sell food – it sold 
experiences. Today, the brand focuses 
on gastronomy, private events, catering, 
mass parties, selling advertising contracts 
and the nightclub that currently 
operates in Montevideo. As a result, 
the business has grown substantially.If you come to a Magnum location for the 

food, you will stay for the atmosphere. 
Depending on the location, Magnum 
brings you lively bars, sophisticated 
terraces and intimate cellars and living 
rooms. The mix of food, atmosphere, 
entertainment and experiences is a 
winning formula. In fact, it is so successful 

that the company has advanced plans 
to expand beyond Uruguay’s borders.

AN AMBITIOUS BUSINESSMagnum is a limited liability company in 
a solid financial position, with projected 
sales of USD 11m in 2022 and an 
EBITDA rate (earnings before interest, 
tax, depreciation and amortisation) of 
25%. The company employs 150 people 
year round but that number increases 
to 250 during the summer season.
The business has always been ambitious. 
Its well-considered plan was to create a 
firm foothold in the local market before 
taking the Magnum concept overseas. 

Magnum CEO Ignacio Salvo says that, 
from the start, those plans have relied on 
the involvement of an accounting partner 

that combines deep market knowledge 
with excellent technical services.“Our plan was always to expand into the 

local market and then continue to expand 

our brand beyond Uruguay’s borders,” 
Ignacio says. “The only way to achieve that was with the guidance of a professional services firm that guaranteed 

SOUTH AMERICA,  SUSHI AND SUCCESS
MAGNUM MIXES URUGUAYAN HOSPITALITY WITH INTERNATIONAL FLAVOURS  

AND A UNIQUE ATMOSPHERE. WITH THE HELP OF UHY GUBBA & ASOCIADOS, THIS 

AMBITIOUS HOSPITALITY BUSINESS IS PREPARING TO SHARE ITS SECRETS WITH THE WORLD.

9  CLIENT STORIES

UHY services: accounting, payroll, tax, business advisory

L O G O T I P O  I N S T I T U C I O N A L

M A G N U M  /  M a n u a l  d e  m a r c a

Magnum is one of Uruguay’s 
best kept secrets but it 

might not be a secret for very 
much longer. The heart of this 
growing hospitality business is 
four premium locations, two in 
Montevideo and two in resort 
city Punta del Este, enhanced 
by a calendar of summer beach 
music festivals and other events. 

Experts at UHY member firms have 
a deep-rooted understanding of the 
hospitality, leisure and tourism sector. 
They provide audit, accounting, tax 
and business consultancy services to 
clients, as well as sector-specific advice 
including the development and financing 

of new projects. In a highly competitive 

marketplace where brand reputation 
is crucial, UHY professionals also have 
extensive knowledge around licensing 
and intellectual property rights.

UHY IN THE HOSPITALITY SECTOR

Continued >
Continued >

© Magnum

© Magnum

© Magnum

I will always be grateful to UHY for the fact 
that our success in Europe is attributable  
to their rock-solid advice and expertise.

Head of European accounting for a 
household name adhesives brand

Three UHY firms 
in three countries 
have supported us 
seamlessly.

CEO of a US multinational 
water sports equipment 
provider

UHY provided invaluable  
advice and assistance as  
we sought venture capital.

CEO of a multi-million dollar  
UK garden products startup

UHY has been  
hugely important for  
our cross-border 
expansion strategy.

CEO of an ambitious South  
American hospitality business

We measure 
success in  

many ways, not 
least through 

the feedback of 
our clients.
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Celebrating growth
UHY highlights

Our existing members have also been busy:
18 new offices in the US and new offices  
in Brazil, the Philippines and Spain 11

Outperforming the industry**

Audit & Assurance 
10x the industry average

9.3%

Tax
4x the industry average

3.8%

Accounting
2x the industry average

1.4%

Advisory & other services
NB no comparable industry data

9.3%

Growth across the world***

We’re growing online****

18% increase in  
followers and over 

203,000 impressions

Channel  
launched  
in 2024

Channel  
launched  
in 2025

24% increase in 
followers and nearly 

34,000 views

New firms,  
new countries
In 2024-25 we have 
welcomed new 
member firms in

Cambodia

Canada

Denmark

Saudi Arabia

Switzerland

Data sources
* Consolidated 2024 fee income data and referred cross-border business 
reported by UHY member firms in USD. ** Based on International Accounting 
Bulletin (IAB) World Survey 2025 data, networks inc. the Big Four, growth in 
reported USD fee income vs 2023. *** Regional aggregation of 2024 USD 
fee income data from member firms, vs 2023. **** LinkedIn and Facebook 
snapshot 365 days October 2024 – October 2025, organic growth.

Record business growth*

Over USD 
869 million

up 7%  
vs 2023

Our cross-border value 
grew more than 5% vs 2023

Middle  
East &  
Africa  

13%

North 
America  

12%
Asia- 

Pacific  
<1%

Europe  
6%

South 
America  

6%
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Cross-border people
UHY International's Board of Directors

Our Board aims to reflect the 
network's commercial and 
global reach. Membership 
combines elected, selected 
and invited participants, while 
three-year term rotations 
ensure an effective balance of 
experience and fresh thinking. 
Every board director is a leader 
in their own firm around the 
network but gives freely of their 
time and expertise to develop 
and steer UHY International's 
strategy and operations.

Roberto Macho, chairman 

Roberto's success and creativity is 
underpinned by the belief that each day 
starts and finishes with outstanding client 
service, exceptional industry knowledge 
and the certainty of having the right 
people on your side every step of the way. 
He's developed our presence in Latin 
America and as chairman is taking our 
network to a different level. Outside work 
you’ll find Roberto at the opera, exploring 
archaeological sites in the bible lands, 
adventuring with his family or listening  
to Joan Baez, U2 or the Beatles.

Alan Farrelly
Ireland

Gerald Townsend
United States

Colin Wright
United Kingdom

Subarna Banerjee
United Kingdom

12

The urge to be creative 
never leaves me and it 
has informed my most 
ambitious achievements.  
I couldn’t make things  
work any other way.
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Meet our 
International Board 
of Directors  
uhy.com/about-
us/board-directors

Michael Coughtrey
Australia

Oscar Gutiérrez 
Esquivel, Mexico

William P Kingsley
United States

Bas Pijnaker
The Netherlands

Roman Seredyński
Poland

Datuk Alvin Tee
Malaysia



Cross-border people
UHY International's Executive Office

UHY’s executive office (EO) is 
the membership engine-room 
that makes UHY tick. Under 
the leadership of CEO Rhys 
Madoc, the EO has developed 
a flourishing culture that 
thrives on open dialogue, 
international ambition and 
bold new directions. Member 
support includes business 
development, events and 
training, marketing and 
operations, online membership 
administration and 
communications platforms. Rhys Madoc, CEO 

The son of film and TV actors, Rhys’s 
upbringing was a fun and theatrical one 
where finding Tom Jones at the breakfast 
table, or meeting Joan Collins, taught him 
to expect the unexpected. As a director 
and CEO of UHY International Rhys 
supports the strategic and operational 
activities of the UHY Board, helping to 
deliver robust and innovative responses 
to every challenge and opportunity. He 
also heads the executive office team in 
London, which he has built and developed 
over his twelve years with UHY.

Meet our Executive 
Office team 
uhy.com/about-us/
executive-office
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Out of unpredictability 
comes originality and 
rigour and that’s what 
frames us.
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Helen Browning
operations and 
administration

Jelena Deglis
international 
quality

Donall O'Shea
business 
development

Felicity Sandford
marketing and 
brand

Kelly Sison
global network 
events (interim)

Gemma Tampkins
PA to CEO

Evelyn Akinsanya
membership 
support 

Isabelle Beckett
membership 
support 

Ravi Vadhwana
marketing 
communications

Lauren Corbett
global network 
events



Group-driven programmes 
ensure UHY member firms 
have the support they 
need to consistently meet 
international accounting 
standards in delivered 
work, and the client  
service levels expected 
from a top global network. 
This covers a diverse range 
of activity, from industry 
forum representation 
to network-wide 
methodology and more.

We have workstreams for:
•	 Live event sessions 

at UHY international 
meetings

•	 Public interest entities
•	 Technology
•	 Compliance
•	 Forum of Firms liaison
•	 Working papers
•	 Independence  

and ethics compliance
•	 Non-audit quality

Member Quality & Audit Working Group

Cross-border people
UHY International’s Working Groups

Supporting the UHY 
International Board with 
strategic project management 
and specialist programme 
development, UHY’s working 
groups are a vital cog in the 
wheel of UHY’s success. 
They typify our collaborative 
approach to meeting the needs 
of member firms and their 
clients across  significant areas 
of the business. They drive 
innovation and new solutions

Each working group is 
comprised of a global lead 
and a team of experts drawn 
from member firms across 

the network, sharing know-
how and thinking, and 
taking on responsibilities to 
drive innovation and new 
solutions. Working groups 
are accountable to the Board, 
which must endorse all 
participants. Our teams are 
voluntary and give their time 
and expertise for the collective 
improvement and growth of 
the network. 

14

Quality lies at the heart of 
our brand and the working 
group helps to keep it there.

Gerald Townsend, working group chair
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Cross-border people

We provide internationally-focused  
training for our member firms worldwide.

Alan Farrelly and Peter Sawchuk,  
working group co-chairs

The group is responsible 
for a year-long schedule of 
live webinars, delivered by 
third party training experts 
and senior UHY specialists, 
covering key topics in 
technical accountancy, 
regulation, personal skills 
and practice management. 

In 2025 we launched a new 
12-month online leadership 
development programme 
for our stars of the future, 
‘UHY Mastermind’ and 
supported a successful UHY 
Forum, our flagship annual 
event for future leaders, 
now in its 23rd year.

Membership Training Working Group

UHY International’s Working Groups

International tax strategy  
is a multi-faceted discipline 
where regulators have  
created rules that need  
expert understanding and 
navigation. Our working 
group ensures that UHY 
firms have the latest laws 
and interpretations at their 
fingertips to provide clients 
with the best advice. We've 
recently created a special 
interest group (SIG) of Transfer 
Pricing specialists, and other 
global tax SIGs may follow.

The global tax working group 
runs live event sessions at UHY 
international meetings and 
holds an annual tax conference 
for UHY tax specialists around 
the network. We focus on:

•	 VAT and sales tax
•	 Global mobility
•	 Transfer pricing
•	 Tax database
•	 Expats
•	 Personal wealth
•	 Regulatory compliance
•	 Internationalisation

Global Tax Working Group

UHY tax firms help clients stay compliant 
and commercially confident.

Michael Coughtrey, Bas Pijnaker, William Kingsley, 
working group co-chairs
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Cross-border people

UHY has reached an exciting stage  
of its development and we have  
much to look forward to.

Julie Manteria and Zoë Paradine, working group co-chairs

We help UHY firms to  
offer the best sustainability  
services to clients.

Roman Seredyński, working group chair

UHY International’s Working Groups

2024 was one of our busiest 
years with the launch of UHY’s 
global re-brand. In 2025 the 
marketing focus has been on 
consolidating the new unified 
brand as it rolls out across 
the network, supporting 
member firms with design 
assets, templates, advice and 
guidance on getting the most 
from the new look and feel.  
Ongoing monitoring of brand 
awareness and member 
engagement is also a key remit. 

Business development focus 
has been on opportunity 
analysis, boosting cross-border 
business, new firm recruitment 
and international pitch tools, 
templates and webinar  
training support. 

We also have a member firm 
community of marketing 
and business development 
professionals who meet online 
as a special interest group to 
share ideas and expertise.

Marketing & Business Development Working Group

In recognition of the 
increasing strategic and 
regulatory importance  
of ESG (Environmental,  
Social and Governance)  
to UHY clients across  
the world, the Board  
has created a working 
group to establish 
feasibility for network- 
wide methodology and 
guidance on ESG  
principles and practice. 

The group has initially 
focused on navigating 
regulatory requirements 
for ESG reporting and 
assurance. Many UHY 
member firms are already 
responding to current and 
imminent client needs 
in their local markets, so 
the working group is able 
to draw on considerable 
practical expertise around 
the network. 

ESG Working Group

Read more about  
ESG services on page 9 
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Cross-border people

Our group is about progressive outcomes, 
underpinned by free-thinking and a safe 
space for exploring new ideas.

Bas Pijnaker, working group chair

So many of our past alumni are today’s  
senior leaders and I am proud we have 
helped them achieve their goals.

Bernard Fay, working group chair

UHY International’s Working Groups

UHY created its Think Tank 
six years ago, to bring fresh 
thinking to bear on a number of 
important network challenges 
and the group has been 
instrumental in shaping many 
new directions and outcomes. 

From generating new ideas 
to tackling identifiable 
improvement opportunities, 
the  Think Tank has covered 

considerable ground including 
work on sub-regional advocacy 
for quality and centres of 
excellence, secondment, 
referrals, and member firm 
engagement.

The Think Tank works on 
an ‘as required’ basis but in 
professional services nothing 
stands still so there is always 
plenty to be thinking about. 

Think Tank

2025 marks the 23rd year 
of our network’s flagship 
face-to-face training and 
development event for 
rising stars and future 
leaders, held in Grazalema, 
Spain. The working group 
meets each year before, 
during and after the event 
to make sure that the 
learning, mentoring and 

peer networking  
is as inspiring and  
valuable as it has been  
for over two decades.  
That takes a lot of 
careful review and 
insight, planning and 
contemporary thinking,  
in order to deliver the  
best experience for our 
young professionals. 

The UHY Forum Working Group

Read more about  
UHY Forum on page 19 
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Friends and family
Meeting, learning and working together

Clients often say that working 
with UHY firms is like being 
part of a family, and there’s no 
bigger accolade than that. It’s 
a collaborative culture born of 
respect, friendship, personal 
and professional integrity.  
Today, right across the  

world, we love to say ‘we  
know each other well’ and  
it’s true. An integral part  
of doing business together 
is UHY’s annual programme 
of events. Here are some 
highlights from the past  
12 months.

This was a special Annual 
Conference as we launched 
the new UHY brand and 
celebrated the 100th 

anniversary of the UK host 
firm UHY Hacker Young  
with a fabulous evening at 
Madame Tussaud’s. 

See what our delegates have  
to say by visiting our YouTube channel  
www.youtube.com 
@UHYInternationalNetwork
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Our flagship event held every 
October draws member firms 
from right across the network 
for three days of business 

discussion (including  
UHY’s AGM), professional 
connection and social 
networking.  

The UHY Annual Conference

Springtime in Sydney, 2025

Photo by Matthew Mclennan on Unsplash

Our Annual Conference 
returned to the Southern 
Hemisphere this year. 
Hosted by UHY Haines 
Norton (Sydney) the 
conference ‘down under’ 
has been the highlight of 
2025. From an inspiring 

business agenda to the 
sights and sounds of 
iconic Sydney, 
this year’s 
conference 
delivered a 
memorable 
three days. 

Celebrations in London, 2024



In December 2024 we 
celebrated our inaugural 
UHY Day, a day out in our 
busy year dedicated to 
celebrating what it means 
to work in this amazing 
international family. We 
had just launched the 
new UHY brand so there 

was plenty of creativity on 
display from our member 
firms. Global colleagues 
shared cake, jumped on 
treadmills, wore our vibrant 
new green, put up balloons 
and even planted a forest 
to share what it means to 
be part of UHY. 

UHY Day
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This annual development  
event, now in its 23rd year, 
takes place in the beautiful 
mountain village of Grazalema 
in Spain’s Cádiz province, It 
brings together tomorrow’s 
leaders from around the 
network, rising stars nominated 
by their managing partners 

from UHY member firms.  
They meet to learn, to  
bond and to grow. 
Across three high-impact 
days, delegates work with top 
business school professors, 
sharpen their leadership 
and negotiation skills, and 
collaborate with talented peers. 

The UHY Forum
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Friends and family

Our knowledge-sharing 
conference for UHY tax 
specialists across the 
network is an annual 
event held in Spain which 
supplements tax-specific 
sessions at the regional 

meetings and UHY Annual 
Conference. Delegates 
discussed a range of topics 
including transfer pricing, 
global mobility and current 
regulatory challenges for 
international clients. 

UHY Tax Conference, Malaga, February 2025
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Meeting across the world

EMEA regional meeting, Eindhoven, June 2025

Our meeting for UHY firms 
focused on Europe, Middle 
East and Africa business, 
heard from entrepreneurs, 
clients and UHY specialists 
on a range of commercial 
topics, while a members’ 
forum session and 

networking provided  
plenty of interaction 
throughout. Our UHY 
Netherlands host Govers 
Accountants/Advisors  
also celebrated their  
100th anniversary.
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The full UHY Americas meeting 
alternates each year with our 
specialist Spanish-speaking 
conference for UHY member 
firms covering business topics in 
Spanish - from working together 
internationally to network strategy 
and opportunities to support clients 
operating in North, South and 
Central America.

Ibero-American regional 
meeting, Miami, May 2025

Asia-Pacific regional meeting, Hong Kong, July 2025

A vibrant meeting in  
China’s vibrant special 
administrative region, the 
2025 meeting was one of 
the best-attended in recent 
years, reflecting the growing 
strength and opportunity 

in this part of the world. 
Delegates discussed 
technology, generative AI, 
collaboration and cross-
border business as well as 
UHY network strategy and 
operations.
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Helping our firms and clients to prosper

Our responsibility as a network 
is to ensure that member firms 
are equipped to deliver the  
very best value to their 
international clients. 

We help them to stay current in 
a profession of rapid regulatory 
and technical change; support 
their business growth with 

tools, training and the means  
to share knowledge; and  
create opportunities for 
collaborative working.    

Clients can rest assured that 
their UHY advisors are well 
connected, well informed and 
well known as members of a 
respected global network. 

Our education and training support includes a comprehensive 
interactive online training programme for our members, fine-
tuned to meet their needs and delivered through live webinars 
with an international context. In 2025 our members engaged 
with nearly 50 learning topics, many of them earning continuous 
professional development (CPD) credits. 

Lifelong learning

Many of our young Mastermind professionals 
will experience the excitement of peer 
learning and sharing for the first time

iStock.com/alvarez

Sessions have included:

Technical updates on new 
standards and regulations for 
audit, assurance and tax

Quality systems and UHY 
network compliance

Business development 
opportunities across borders

Leadership and  
management soft skills

Strategic planning for 
accounting practices.  

In September we launched  
a brand new initiative, the  
UHY Mastermind programme, 
where many of our rising stars, 
from 8 countries, began their 
career-boosting journey  
with each other online. 
 
The format includes  
interactive two-hour group 
sessions every month for a  
year, covering core themes  
like managing people,  
building client relationships, 
referring business, and the  
use of AI in practice.



The network  for doing  
business

CLIENT STORIES 

The network  
for doing  
business

ISSUE 2

CLIENT STORIES 

For many years we have 
brought our members the 
resources they need to 
promote their international 
credentials and win more 
business from more clients 
around the world. That’s 
the whole purpose of UHY 
International, to enable  
a joined-up world-class  
service for multinational  
clients wherever they  
operate. In 2025 we have  
made big strides.

We are rolling out our exciting 
new BRAND to help our firms 
send a strong international 
message to potential clients.

We continue to develop  
the new UHY EXCHANGE 
members intranet, our hub  
for communications, 
membership management  
and knowledge-sharing.

Our firms receive branded 
PUBLICATIONS like UHY 

Global magazine and client 
case studies, to help show 
businesses what working with 
UHY could mean for them.

The new international  
WEBSITE showcases what  
UHY and our firms can offer.

We have ramped-up our online 
presence, adding INSTAGRAM 
and YOUTUBE channels to our 
regular social media activity  
on LinkedIn and Facebook.

CEO Rhys Madoc delivers 
regular opinion BLOGS on  
key topics.

We have grown our VIDEO 
presence online, showcasing 
our members, our events and 
the benefits of choosing UHY.

It’s an exciting time to engage 
with UHY and with 2026 
marking our 40th anniversary 
as an international network, 
there is plenty more to come.

Bringing the network alive
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Powerful connections 
Better outcomes

uhy.com



UHY is an international network of 
legally independent accounting and 
consultancy firms whose administrative 
entity is Urbach Hacker Young 
International Limited, a UK company. 
UHY is the brand name for the UHY 
international network. Services to clients 
are provided by member firms and not  
by Urbach Hacker Young International 
Limited. Neither Urbach Hacker Young 
International Limited, the UHY network, 
nor any member of UHY has any liability 
for services provided by other members. 
© 2025 UHY International Ltd.
Every effort is made to ensure the 
accuracy of content presented in this 
publication but the publishers cannot be 
held responsible for errors or omissions. 
Any currencies or US dollar equivalents 
cited in UHY Engage are correct at the 
time of writing. Exchange rates will vary 
over time. No part of UHY Engage may 
be reproduced in any form without prior 
permission of UHY International Ltd.

We thank all contributors.
Design: Flex with UHY International.
Editorial: Flex with UHY International.
Photography supplied by UHY 
International, its member firms,  
their clients and from stock.

Engage with us
To find out how UHY can assist
your business, contact any of our
member firms. You can visit us
online at www.uhy.com to find
contact details for all of our offices,
or email us at info@uhy.com for
further information.


